COURSE SYLLABUS FOR DOCTORAL STUDIES

Name of the course Field of study and its | Faculty
code
Audiovisual Media Theories Communication and | Communication

information S 008

Study method Number of credits Study method | Number of

ECTS credits ECTS
Lectures Consultations | 2 ECTS
Individual work 5ECTS Seminars

Course abstract

Audiovisual media theories is an optional course in Communication and Information Sciences
doctoral studies during which PhD students analyse relevant historical, theoretical, practical
and methodological problems of audiovisual media (cinema, TV, games, media convergence,
social media, audiovisual archives) theory reflected in classical and contemporary academic
works. The problems of audiovisual media is closely linked with the theory of political and
mass communication, media philosophy, sociology and cultural theory.

Course aim:

1. to analyse the place of audiovisual media theory in the context of theories of mass, visual
and political communication by highlighting the main directions of audiovisual media
theory, authors, scientific and methodological problems;

2. to develop critical, analytical skills of PhD students in assessing and analysing historical or
contemporary situations and problems of audiovisual media by using media theory.

Course objectives

Analysing and critical assessment skills of audiovisual communication and audiovisual media
theory in a wide context of communication sciences and other scientific fields are developed,
connect historical, technological, political, social and cultural processes of audiovisual media
development and their theoretical reflection.

Course themes:

1. The place of audiovisual media theory in the context of theories of mass communication,
political communication and visual communication.

2. Classical critical mass media theories (Siegfried Kracauer, Theodor Adorno, Walter
Benjamin, Guy Debord)

3. Political economy of audiovisual media

4. Mass culture, mass media and celebrities.

5. Audiovisual media, community and identity.

6. Epistemic value of audiovisual media (audiovisual archives, cinema, TV, games, video) .

7. Problems of ethics, values, ideology in audiovisual media.

8. Media activism and citizen audiovisual media.

9. Populism, propaganda and conspiracy in audiovisual media.

10. Genres and their dynamics in audiovisual media (cinema, TV, games).

11. Audiovisual archives, catalogues and supervision of audiovisual content.

12. Media convergence and divergence in the times of digital media.

13. Circulation of audiovisual content in social media and the Internet.

14. The impact of new media to social relationships and communication. Virtual culture.
Networking media functions in a society. The dominance of visuality in the age of
networking.




15. National, postnational, global audiovisual media.
16. Concepts of audiovisual media audiences and their transformations.

Study methods

1. Individual consultations with course lecturers.

2. Individual studies of scientific literature and preparation of a scientific paper according to
the questions prepared by course lecturers.

Evaluation methods

1. A scientific paper (30,000—40,000 characters) on the basis of questions formed by course
lecturers.

2. An oral discussion on the basis of the scientific paper.

NOTE: The list of study literature is compiled by course consulting lecturers for each PhD
student individually according to the topic of their doctoral thesis. The main works defining the
main concepts relevant to the thesis, theoretical and methodological issues are included on such
list.
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